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Why a fan page –as opposed to a regular user page? A fan page has:
 better monitoring & view measurements;
 the ability to delegate administration to someone else without giving away your personal account

login & password;
 the option to separate your personal/family life from your professional persona.

Preparation:

Before you start, have the following ready to add to your new fan page:
 a small photo, preferably a clear head shot;
 a single paragraph bio or description of you & your services. Think about your elevator speech:

if you have only 30 seconds to impress a potential client, what would you want to say?
 the URL for your personal web site.

Yes, you can add & change these later, but it’s easier to get everything right the first time. And don’t
worry: you can change your mind later if you really want to.

Here We Go!

1. Go to http://www.facebook.com. If you’ve never had a Facebook account, you’ll see this:

Click on “Create a Page” (circled above).



2. You’ll be presented with the following screen, asking what sort of specialized non-personal
Facebook page you want. I recommend you select “Artist, Band or Public Figure” (circled).

3. You’ll be asked what sort of artist/band/person will be associated with this page. I recommend
“entertainer”. Enter your name in the given field, check out the Facebook Pages Terms, click the
checkbox and click on “Get Started”:



4. You’ll need to create a ‘real person’ account for management purposes. If you already have a
personal Facebook account, you can click on “I already have a Facebook account” and log into
the system. Otherwise, fill out the account form and click “Sign Up Now!”

BTW, while it does violate the terms of use, I recommend against using your real birthdate, just
to guard against potential identity theft. Consider something close: instead of, say, February 12,
1970, tell them February 13, 1971.

5. Now we start adding content to your new fan page. The first screen gives you the opportunity to
add a small profile picture which will be adjacent to all of your postings.



6. Add your bio and the link to your web site:

7. You can skip the “Enable Ads” tab for now. Facebook ads are a wholly different and much more
complicated document.

8. Here’s your newly minted fan page! The top half is all administrative stuff that you alone will
see: page views, friend management, etc.. The lower half is what the public will see: your
photos, your published announcements, etc..



Some Final Tips

1. Use the “” widget in the upper right to switch between your new fan page administrative role
and your personal Facebook account. These are separate accounts but linked: posting in one
doesn’t post to the other.

2. Want to share administrative responsibilities for your fan page? Under the “Admin Panel” or
“Edit Page” in the upper right, select “Admin roles” to add a user by their email address and
assign them a role. A Manager can do anything to your page, including edit your bio & personal
photo; a Content Creator can post updates but not touch your bio.



3. Don’t ever post anything on Facebook (or anywhere on the Internet) you wouldn’t want painted
on a billboard outside your house.

4. Be nice. See (1) above.
5. Invite friends to “like” your page, but don’t be too aggressive. By all means, tap your square

dance friends but if you’re going to invite the entire known universe, you might as well be using
your personal page instead.

6. Post something periodically so that your readers know you’re active.
7. Facebook friends love photos. Post ‘em if you got ‘em, but make sure you have permission from

identifiable people and don’t embarrass anyone.
8. Announce your colleagues’ events, dances and meetings! Click “Share” when you see a posting

you like on someone else’s page. Make your page the go-to site for all the current local
information.

9. Don’t restrict your postings to your own calling gigs & dances. Announce caller clinics you’ve
attended and/or conducted, news from dance conventions & conferences, congratulations &
support for callers & dancers, engage readers by posing survey questions.

10. Respond to comments & messages.


